
 

 
 

LifeSmarts Sizzle Video Contest 2026 
Bring the energy. Share the excitement. Show the world what makes LifeSmarts sizzle! 

WHAT: 

Create a short, high-energy LifeSmarts Sizzle Video (also called a hype video) that promotes LifeSmarts in an 

exciting and memorable way. Your video should make viewers feel the energy, fun, teamwork, and learning 

that LifeSmarts brings to teens everywhere. Your mission: Make people want to be a part of LifeSmarts after 

watching your video! Videos should tell a story, capture the excitement, and highlight what makes LifeSmarts 

unique. 

WHO: 

Open to all registered LifeSmarts students or LifeSmarts teams at either level: 

• Junior Varsity: Grades 6–8 

• Varsity: Grades 9–12 

Individual or team submissions are accepted. Each person/team may enter one video. 

VIDEO REQUIREMENTS: 

• Length: 45–75 seconds 

• Content: Family friendly and school appropriate 

• Style: Fast-paced, high-energy, creative, and story-driven 

• Include: the official LifeSmarts logo (download from https://lifesmarts.org/logos/) 

• Optional: LifeSmarts icons, competitions, or category visuals 

• Hashtag: #LifeSmartsSizzle in title and description 

You may include: 

• Exciting team moments, quick clips, or montages 

• Music or voiceovers (must be copyright-free or licensed for use) 

• Creative transitions, lighting effects, or on-screen text 

• A short tagline or call-to-action (e.g., 'Join LifeSmarts Today!') 

You may NOT include: 

• Copyrighted materials (music, images, or video you do not have rights to) 

• Offensive, misleading, or inappropriate content 

• Third-party logos or footage unrelated to LifeSmarts 

HOW TO SUBMIT: 

• Upload your video to YouTube or Vimeo (set to 'Unlisted' if preferred). Make sure that the link you provide    

   to your video works  

• Include #LifeSmartsSizzle in your video title 

• Complete the official contest entry form and paste your video link 

• Submissions due by January 15, 2026, at 12:00 Midnight EST 

 



JUDGING CRITERIA: 

Entries will be judged by LifeSmarts staff, volunteers, alumni, and members of the LEAP panel. 

Category Percentage Description 

Creativity & Originality 30% Fresh ideas, unique 

presentation, strong 

storytelling,  

Energy & Visual Impact 30% Dynamic editing, pacing, 

music, and emotion 

Effectiveness in Promoting 

LifeSmarts 

40% Builds excitement, explains 

LifeSmarts, motivates others to 

join 

PRIZES: 

Top six videos will receive cash prizes and be featured in LifeSmarts promotions! 

• 1st Place – $200 

• 2nd Place – $150 

• 3rd Place – $100 

• 3 Honorable Mentions – $50 each 

Winners will be announced by February 5, 2026. 

RIGHTS & USAGE: 

By entering, participants grant LifeSmarts and the National Consumers League permission to: 

• Use submitted videos on LifeSmarts websites, social media, and promotional materials 

• Edit, reproduce, and share videos for marketing and educational purposes 

• Request a photo or quote from winners for promotional use 

All decisions by the judges are final. Submission indicates acceptance of all rules. 

PRO TIPS for a Winning Sizzle Video: 

• Tell a Story: Capture the heart of LifeSmarts—show why it matters to you. 

• Plan Your Vision: Storyboard before you shoot. Know your shots. 

• Add Something Unique: Drone shot? Slow-motion? Creative text? Stand out! 

• Keep It Punchy: Make every second count. 

• Use Strong Visuals: Smiles, LifeSmarts clips, confetti, movement, color, excitement. 

• Make It Memorable: Leave viewers thinking, 'Wow, I want to do that!' 

QUESTIONS? 

Contact: Cheryl Varnadoe – LifeSmarts Program Director 

Email: cherylv@nclnet.org 

 


